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[ INTRODUCTION

A OUTDOOR RECREATION: THE PHENOMENON

Today more than ever before in history. the lives of mosl ¢ivilized
human beings are regulated by time. In this ordered existence
there is little chance for the working man to give rein to his
inclinations. It is only in his recreation and especiully his
outdoor recreation, that lie has complete freedom of chuice  He
can decide when, where, or how to spend his leisure time: whet-
her he will spend it actively in taking part in organized activities
or whether he will sit and look on. or simply lie and rest.

Outdoor recreation is of great physical as well as mental value
For the city-dweller who spends his life in offices or factories
recreation in the fresh air is of the utmost importance to his
actual bodily health. If he lacks such opportunities. it could
also lead to the building up of mental fiustrations. Where there
are such facilities the result is usually a happy, heaithy and

“therefore productive community.

There is however. another aspect in comection with the value of
outdoor recreation: ~"While recreation is and should be considered
one of that order of services which must provide for its benefit to
the public without a dollar-and-cents accouuting of immediate
benefits, it does make sound fiscal sense. In urban areas,
recreation is often a wise economic uge of land, increasing its
value beyond its cost: in some underdeveloped arcas, it may be
a means of economic rebirth: and throughout the naticn itprovides
i major market for goods and services™™ (ORREC, 1962.181),

in view of the above it is clear thata community which does not
make productive use of its natural resoarces for healthfil rocres-
tion does itself great harm, physically, mentally and financially.
During the past few decades participation in outdoor recreation
has increased rapidly. According to all expectations. the demand
for recreational facilities will greatlv exceed the supply in coming
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years unless earnest attempts by planning authorities to increase
them are made immediately. In 1965 the Bureau of Qutdoor
Recreation predicted a fourfold increase in the U.S.A. in outdoor
recreation between 1960 and 2000, while the population is expec-
ted only to double itself (Brown, 1970, 266). While the USA
population increased by 15% between 1951 and 1959, participation
in angling increased by 25%, while visitors to national parks
were more by 86% and visits to recreational resorts by 143%
(American National Recreational Association, 1959). These
facts point to the desperate need for immediate revision of the
whole situation and for careful but thorough planning of all
facilities.

Several years ago the government of the U.S.A. realised the
need for research in this field and appointed a commission to
investigate the whole matter of outdoor recreation. The resulting
report filled 27 volumes. To quote from this report: “‘Outdocor
recreation is a major land use involving a quarter billion acres
of public land and perhaps as much private land. Over 90% of the
population participates with an annual government investment of
an additional § 1 000 000. Yet, there is no systematic co-ordi-
nated program in outdoor recreation as there is in other fields
which involve fewer people, acres and dollars ... Perhaps no
other activity involving so many people and so basic a part of
our life has received less attention from investigators’® (ORRRC,
1962, 80).

B. FACTORS INFLUENCING THE GROWTH OF OUTDOOR
RECREATION

A survey of the contemporary literature indicates general agree-
ment on the four most important factors influencing the growth of
outdoor recreation, namely population growth, urbanization,
increase in expendable income and in leisure time.

1. POPULATION INCREASE

As the population increases the need for facilities in outdoor
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recreation increases by at least the same rate  With a yearlv
population increase of 3% (1960-1970) South Africa has a much
faster growth rate than that of the world average of approximately
2,0% It also exceeds that of the U 8 A (1,19 and Turope (0,87
to such an extent that the South African population will double
itself in half the time that would be necessary in these countries
(Tegniek, 71, 8-9).

2 URBANIZATION

Onie of the main reasons for the increase i outdoor recreation

~demand surpassing population growth is urbanization Jooste &

Venter, 1965,1). 1In rural areas the outdoors is within walking
distance for everybody. In cities people live in concentraicd
circumstances so that the demand for recreation in the immediate
vicinity of the city is very high. Working conditions in cities
also tend to intensify the need for relaxation in peaceful surroun-
dings.

In 1960 only 46,7% of the total population of S.A. was urbanized.
This figure rose to 47,9% iy 1970. This means that there is a
vearly increase of 3,2% which is notably higher than the popula-
tion increase (3,0%).

4. TIM FACTOR (Time, lucome, Mobility)

(a) Time. More and longer vacations and a shorter working week
have been characteristic of devélopments ‘in the U.S. AL,
Europe, South Africa and other countries. According to
available information, the staudard working week in S.A. has
diminished from 47.4 hows in 1927 to 43.5 hours in 1969
While it took the U.S.A. approximately 29 years to reduce
its working week from 47 to 43 hours (De Grazia, 1969, 441),
South Africa has taken 42 years. Thus South Africa is at
present where the U.S.A. was between 1930 and 1945. If
the U.S.A. is taken as a measure, all indications are that a
drastic decrease in the length of the working week in South
Africa can be expected in future.
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(b) Income. “Broadly speaking, as income risez, so does parti-

()

cipation in most outdoor recreational pursuits’ (Burton,
1970,19). As indicated by Patmore (1970,66) such activities
include expensive ones such as hoating, as well as walking,
swimming, and picnicking which entail very little, if any,
expense. ‘

The accompanying table (Financial Mail, 1971, 29) is an
indication of the increase in white family income in South
Africa recorded between 1960 and 1966:

Income Group Perc_e_nt:gge of White Population

(_ R per annum) : 1960 1_95_6_)
Under 3 000 76,8 259
3000 - 4000 11,2 29.3.
4000 - 6000 7.4 286
Above - 6 000 4,5 14,5

From the above it is evident that the number of white house-
holds with an income of less than R3 000 per year has
decreased very markedly while the higher income groups
have shown a steady increase.

Mobility. The coming of the motor car has more than anything
else brougnt changes in the pattern and magnitude of outdoor
recreation. The greatest value of the motor car lies in its
(Burton, 1970, 14).
People can come and go whenever they wish without being
bound by termini and timetables and early planning.

... flexibility in timing and use ...”’

The motor car, moreover, is not only a means of transporta-
tion to the place of recreation but the journey itsclf may be
regarded as a form (a very importantone at that) of recreation
The fact that there are equal volumes of traffic on our roads
on weekdays and Sundays, points to the role that the motor
car plays in recreation. During the 1960’s there was a
6,4% annual increase in motor ownership but a traffic volume
increase of 8,3% (Lombard, 1971,4). Since 1940 the motor
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ownership in 8.A, has more than doubled from 31 to G5 per
P 000 people (Houghton, 1967, 192) - which is still. how-
ever, far behind the saturation point which, according to
Tanuer (1960), is 400 motor vehicles per 1 000 of the popu-
lation. ‘

II.  OUTDOOR RECREATI ON IN PIETERSBURG

A AIMS OF TIHE SURVEY

From the foregoing it is cvident that South Afriea can look io a
future in which there will be an ever-increasing demand for more
outdoor recreation [facilities - but to determine general trends
still dovs not solve the problem for the specific communitios
living in specific geographical environments. The developmaont
of such outdoor recreational facilities should be based on a
thorough analysis of the specific needs of the community . against
the background of the actual physical resources of the area. With
this in mind. a survey was undertaken to determine the physical
resources for outdoor recreation and also the character and magii-
tude of the recreation demand in Pietorsburg.®

B.  PHYSICAL RESGURCES FOR OUTDOOR RLECREATION

ON THE PIETERSBURG PLAIN

il is ot suwrprising thal outdoor recreational vlanners have weual-
Iy turned their altention 0 mountainous areas or those aress
abounding in bodies of water and places of luxuriant natural
“vegelation or snow cover.  Because rainy or cold climates limit
the time available for outdoor recreation in such attractive areas.
vite of the most tenacious problems to be solved by planners is
that of the overcrowding of resorts during peak periods. The
holiday season causes such congestion at resorts and pienic
places that there can hardly be any suggestion of “having a
peaceful outing in the countryside’’. Resoris tend to develop

*  Details of this survey may be found in a report to the Pieters-
burg Municipality. (Hattingh & Hugo, 1971)
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more and more as visitors to them increase The end result is that
such resorts differ but slightly from the normal busy city life from
which people want to escape. ‘‘Outdoors, the congested roads
and crowded beaches seem the inevitable concomitant of the
sumnier weckend, and the lover of rural solitude often secks in
vain for the peace and isolation he values so highly™ (Patmore,
1970, 15).

At present very few outdoor recreational facilities {organized
sport excluded) exist for the inhabitants of Pietershurg, Northem
Transvaal. The nearest mountainous area with dams and water-
falls suitable for pienic spots is approxi nately 70 km east of the
town. Because such picnic spots are relatively far® and few
in number, there seenis to be a defivite need for vutdoor recrea-
tional facilities near the town. A closer look at the physical
resources in this area™ explains this lack in outdoor recreation.

I CLIMATIC CONDITIONS

An analysis of the climate points to two very notable aspects as

far as outdoor recreation is coucemed, Firstly the low raiufall,
its seasonality and iis tovrential character, has the effect that
rivers are generally dry except for a short period immediately
after heavy showers. Dry spells very often cause lakes and dams
— of which there are very few — to diy up completely. In the
light of the ORRRC finding that 44% of all recreationists in
America prefer the proximity of water bodies. the dryness of the
Pietersburg Plain is a serious factor in hampering the develop-
ment of outdoor recreational facilities. Apart from this, and
compounding the problem further, is the fact that all standing
water in this area is iniested with the bilharzia snail — the

Recent studies have shown that the great majority of people
seldom travel more than 50 km on one-day recreation trips
(See e.g. Mercer, 1971, 506; Burton, 1970, 379; Duffel and
Goodall, 1969).

**  For detailed analysis see Hugo & Hatting (1972).
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presence of which renders the water bodies unsuitable for activi-
ties where there is direct contact with the water.

Secondly, a climatic analysis points to a long warm summer and
mild winter. The summer days are definitely not uncomfortably
hot whilst the sunny winter days are generally ideal for outdoor
life. Nights are neither uncomfortably warm in summer nor very
cold in winter. Compared to Westem Ewope where approximately
only four months per vear are suitable for holidaymaking, the
Pietersburg Plain can offer a full twelve months season. While
London has an average of 3,8 hours of sunshine a day Conally,
1969, 23), Pietersburg has 8,3 (Weather Bureau, 1950).

2. LANDSCAPE

As far as landscape is concemed, the Pietersburg Plain has

very little, if anything, o offer. Scenic beauty as such is gene-
rally coupled with mountainous, well-vegetated areas. The
Pietersburg Plain. as its name suggests, consists of an extended
flat to slightly rolling plain, gradients are seldom steeper than
12%. The only natural features breaking the monotonous land-
scape are very conspicuous small, steep-sided hills.

The aspects of the physical environment as described above
vmphasize the necessity for research to establish a suitable
basis for planning, especially because current planning is usual-
ly concentrated on physically attractive areas. so that little
if any practical experience can be drawn from areas similar to
the Pietersburg Plain.

' METHOD OF DETERMINING RECREATION DEMAND

To determine the recreational requirements of the Pletersburg
public questionnaires were used to obtain a large enough sample
to be fully representative of the population. These questionnaires
were mailed to a randomly selected sample comprising thirty-
three and a third per cent of Pietersburg’s households.*

*  Household: private residence, flat, boarding house.
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The survey consisted of three questionnaires, the contents of
which were as follows:

In Questionnaire 1, interest in a number of outdoor recreational

activities had to be indicated according to the following state-

ments:

D Participate but not interested in doing it more often.

2) Participate and would enjoy doing it more often.

3 Do not partivipate but would like to, should facilities be
available.

4; Approximate nunber of times participated during the previous
vear.

Questionnaire 2 concentrated on the type of resort peopie prefer

and the factors which influence their choice ol a resort. Respun-

dents had to choose between:

1) a highly developed crowded resort:

2) a relatively unknown resort: small but with basic conveuien-
ces!

51 & totally undeveloped place in natural sw roundings.

The following factors had to be ranked in order of their influcnce

on the choice of resoit:

1) distance;

Zi low costs (entrance and accomniodation fees):

3) requirements of children:

4) climate;

5) water bodies;

6) natural beauty of the surroundings:

7) peace and quiet;

8) popularity of the resort,

The third questionnaire reviewed the facilities that people would

like to have at the resort of their choice. For this purpose the

types of resorts were again listed as in Questionnaire 2. The

it oy . \ .
facilities which the respondents were asked to number in order
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of preference were the following: and C each gained a popularity vote of 25%. Questionnaires
D social facilities (¢.g. bioscope dancing, etc.): returned by single persons were too few in number to lead to any
2) cold water swimming-bath; significant conclusion (only 4 out of 168).

3} hot water swimming-bath; TABLE I: CHOICE OF TYPE OF RESORT ACCORDING TO
B sibaria EETEa .“‘S\i

) sworts facilities; , % OF QUESTIONNAIRES ]
( TYPES OF RESGRTS

7) quality of service; FAMILY TYPE & B K
8) braaivleis’ facilities; Highly Partially-

Developed®*  Developeds** Undeveloped

4) availability of meals and other refreshments;

G} plavgrounds for children:

9) lawns and shady trees: Families WITH

10) luxury accommodation. children 34,9 53,5 11,6
it 4 ; : Ta . i S o Young couples WITHOUT

Information regarding family composition and income was also children 50,0 25,0 25,0

ske ' in al Ve
asked for in all three questionnaires 01d couples WITHOUT

D. RESULTS children 33,3 55,6 Bl
) Toial 44,0 36,0 20,0
1. GENERAL CONCLUSIONS AND CORRELATIONS :
Single Persons#sst
An analysis of the completed questionnaires revealed that res- Young: 0,0 66,7 33,3
pondents mainly represented families. 14,9% of the question- AL 0.0 e o0
naires which were retwrned came from married couples without - 59,8 e L }
children: 82,7% from families with children and only 2,4% came * Total number of questionnaires returned = 168
from single persons. ** A highly developed resort would include picnic facilities
(a) Choice of type of recreational facilities in terms of the (barbecues, water, toilets, shady trees and swimming
Family Group pool(s) as well as some of the following amenities: restau-
Table 1is an analysis of the correlation that exists between rants, facilities for sport and social intercourse (e.g.
the type of family und the choice of a resort. To summarise ") dancing, bioscope, ete), with the important implication

it seems that (1) families with children prefer the B lype of that the resort is visited by large numbers of recreationists.

Qv—&

resori, i.e. a relatively unknown and small resort with basic *#% A partially developed resort with basic requirements in-

requirements (53,5%); that (ii) the A type, i.e. a highly cludes picnic facilities, trees and swimming pool with s
developed crowded resort was second in popularity 43,9%

quiet and peaceful atmosphere.
and that (iii) an undeveloped resort in natural surroundings *#x% Numbers too small to give a trustworthy percentages (4 out

was preferred by a small minority of families (only 11,6%) o i
of 168, i.e. 2,4%).

Elderly couples without children show exactly the same '
tendency as those families with children. Young mairied It would normally have been expected that the Type A Resort
couples without children prefer type A (50%) while types B which is usually crowded, would have been the most popular

12 13




choice lHowever the anomaly in this survey is very likely
due to the fact that so very few young people answered the
questionnaires.  Apart from this fact it may he that the
smaller resorts where fewer visitors can be accommodated
at a time, and visits are wore frequent, do actually receive
more visitors than the larger places where the crowds
during the holidays could perhaps give a wrong impression
ol overwhelming popularity  liowever it may be. the fact
remains that by far the greaier portion of the Fietersburg
FBuropean population lives in family groups and that the
findings of the popularity of Resort B are therefore valid
Because of the greater choice of employment in the large
urbau centres there are comparatively few young single
people in this town. The great need of the Pletershurg
public is thus lor the unsophisticated type of recreational
resort. The crowded conditions of the highly developed
resorts are in conflict with the demands of the majority of
the public. This overcrowding could also be due to the
fact that there are too few resorls with an atmosphere of
rural calm.

As far as the young married people are concerned, it is
clear that they prefer the popular resorts: bul even herc
there was a remarkably large percentage who prefer uvi-
developed camping sites. The fact that they are anxivus
for adventure and capable of physical offort. is the reason
for their relatively high choice of tvpe C resorts.

Correlation betwoeen income and

choice of resort (Tabie 1

It seems as if for all income groups Resort B is the most
popular choice. There is, however. a tendency for Resort
A to become relatively more popular with a rise in income.
It should be noticed that there is an increa se in the number
of questionnaires returned as the income increases. The
largest number of returns fell in the Group with incomes
exceeding R6 000 which does not indicate a nommal distri-
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bution according to income.
TABLE [I: CHOICE OF TYPE OF RESORT
ACCORDING TO INCOME

- UESTIONNAIRE RETURNS
NUME?EJRS (1) AND PERSENTAGES (b
INCOME TYPES OF RESORTS
R 000 — : = pe
per annum A | Parclly - o -
Highly developed | develuped | Undeveioped otal
£ B .
() @ @ W @ M | (a) (b)
12 3 33.3 4 44,4 2 2221 9 100
2 5 9 37,5 12 40,0 3 12,5 | 24 IOC_)
3 4 10 32,3 i8 58,1 3 9.7 | 31 1?()
i 4 -5 6 19,4 21 67,7 4 12’9. 31 100
I 5 -6 il 39,8 14 50,0 3 10,2 2§ 1.08
above 6 17 37,8 22 489 6 13,3 | 45 (L
TOTAL 56 . 91 - 21 - 1168

3
2

PARTICIPATION AND LATENT DEMAND FOR RECREA-
TIONAL FACILITIES

Questionnaire No. 1

g’hen the percentages in columns A. B and C of Table IlI
(i e. those who participate. those who would ]ik-e to take
part more often, and those who arc not participating at the
moment butwould like to do so in future} are totalled (Column
[) the popularity of the various activities is mﬂect.ed;' ’Ijhe_
activities. swimming (hot and cold water) and _r).'r.'.'z.rc.kl;—ng_.
head the list with 70,7% and 72%  The other -a.ct-wmes
- show a uniform decrease in popularity - from driving for
pleasure 59,7% to cyeling 11,0%.




TABLE III: PERCENTAGE PARTICIPATION IN TYPES

R S
@
3] =]
=
5 =
B
[ l &
Y @
b &
e o
= [
b =
c e J
. &
o <
T =
= =
@] B

~1 on b (

oG

Re]

y | Hoae

i Driving for pleasnre

|
|
|
/

Hot-water

springs
Swimming

Pienicking

Visits to farms

Visits to other towns 23,2

Hiking ‘mount-
aneemv

Angling

| Visits of enltural /

OF RECREATION

AT_BIC

|

e ———

participate if there were am enities

Satisfied with partieipation
Wish to participate more often

Do not wish to participate

{ Would

23,2‘-37,8 11,0 |28,
13 4"512 6.1 2,2 50.9]
0.7 42,7 | 7.3 {29,3;’ 6,6’
IE?,E 34,1 | 2,4 /40,8 ?eo,u;'
22,0 129,83 | 2,4 46,3 11,1|‘
2.8 | 2,4 |47,6 { 6 5!

[ [

9.8 [3L7 | 7.3 52,2 6,5
9,9

historical interest 9,8 ‘19,5 12,2 58,5 [ 2.6
Boating and skiing | 4,9 '115,9 13,4 65,8 | 11,4
Hunting 4,9113,4 }75 6| 4,6
Horseback riding 49| 7,885 793 49
Cycling 6,1 4,9

1,2 87,8
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41,si
34,2'
24,4
20,7
12,2

Q

H

Very - " - « 5 3
Average number of annual visits per responder

29,3817
20,8"29,8
18,3(19,5
12,2(15,8
11,0] 6,1

|
|
|

E

In terms of the actual average annual visits per respondent
swimming is again the most popular, driving for pleasure is
second choice. The fact that swimming has such a high
figure (50,9 visits per respondent per vear against 20.0 for
trips by car? in an area where there are hardly any public
amenities oulside the municipal boundaries indicates that, to
a great extent, private pools or dams on nearby farms and
plots are very likely often visited.

The extent of the latent demand is obtained by adding toget-
her colunms A, B and C. Column A indicates present partici-
pation and respondents evidently regard the amenities as
Column B, however, suggests that the existing

satisfactory.
while C to an even

amenities are probably insufficient,
greater extent shows that either there is a demand for more
facilities or those existing are not sufficiently well adver-
tised.

It is ohvious that, with an eve to planning, a combination of
columas B - C could determine the latent demand. Thesc
two colunns deal with respondents who would like to parti-
i.e. those who are dis-
Accordingly the greatest

cipate more often than at present.
satisfied with existing conditions,

need seems to be for more cold waler swimmning baths., with
kot water baths and picnic spots together forming a close
second choice (See column 1D,

A second groups of activities. Tluctuating hetwee
includes (in decreasing order of popularity) the following:
walking. angling and driving for pleasure.

Al present there secenis very little demand for facilities for

n 39 - 36%

horsehack riding. cycling and hunting.

It is illuminating to compare these findings with those of
the ORRRC (Table IV). As can be seen. there is a close
correlation between the rankings of the ORRRC survey and

that of Pietershurg.*

According to Spearman’s Rank Correlation Coefficient the
data show a positive correlation at the 99,0% confidence level.

17
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TABLE IV: PERCENTAGE PARTICIPATION IN TYPES
OF RECREATION -

% OF POPULATION -
ACTIVITIES RANKIN G PARTICIPATING

. *
U.S8.A” PIETERSBURG U.S A, PIETERSBURC

- 1
Pienicking 1

. 1 53 63
Dlriviug; for
pleasure 2 3

: 52 B0 HHE
Swimming 3 2 45 G1 6

2 . EEEE
Walking for
pleasure 4 4 33 42
Fishing 5

5 29 35
Boating & water-
skiing 6 6 28 21
Hunting 7 7

7 13 18
Cycling 8 9 9 11
Horseback riding 9 8 6 12

ORRRC  Study Report 26: Prospective Demandi
Outdoor Recreation p. 27.

Source:

Participation during summer months
This figure includes driving for pleasure and
{ visits to nearby towns and farms
Includes both hot and cold water baths
| Note: Descriptions of activities are not identical in all
[ cases. Visits to places of historical or cultural
interest are excluded in accordance with ORRRC
survey. |

3. FACTORS THAT INFLUENCE PARTICIPATION IN OUT-

DOOR RECREATIONAL ACTIVITY:

Questionnaire No, 2.

Table A% i_ndicates‘the factors that respondents consider
important in choosing recreation resorts.  Scenic beauty

o
{39%) seems to be the most important factor. It underlines
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the importance of nature conservation as essentialto the develop-
ment of outdoor recreational facilities. Not only is soil and
plant conservation necessary but also the planting of trees and
the building of dams. so that bird, fish and other animal life can
be protected.
TABLE V: FACTORS INFLUENCING CHOICE OF
RECREATIONAL RESORTS

_ FACTORS - "% OF CHOICE
1  Scenic beauty 39
2 Children's needs 37
3 Distance 35
4 Peace and quiet ' 35
5  Climate 29
8 Low costs 28
7 Water surfaces 2
8 Popularity 6

The fact.that special fucilities for children at resorts are so
important (37%) shows that swings, chutes ete. should be provi-
ded in planning a resort.

The great importance atlached to the beauty of nature is sup-
ported by the wish for peace and quiet (35%). This appears
third on the list, together with disiance. After this there is a
sharp decline in percentages: climate (29%) low costs (28%) and
water surfaces (277

In the survey of the ORRRC it was found that water plays an
exceptionally lacge part in outdoor recreation. Altogether 44% of
those who took part in that survey preferred the presence of water
at a resort, ‘Most people seeking outdoor recreation want water
to sit by, to swim and to fish in, to ski across, to dive under,
and to run their boats over 77 (ORRRC. 1962, 3). Water surfaces
as a factor is ranked lower by the Pietersburg public, probably

because of the danger of bilharzia found in all the dams of the

19
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Northern Transvaal. Furthermore, it is possible, too, that
the lack of perennial streams may be a factor accounting for
people’s failure to regard water surfaces as an essential
outdoor recreational asset.

It is illuminating that the popularity of a resort is‘the only
factor that seems to carry very little weight. This proves
that the crowded resorts are not the most sought after. This
apparent contradiction has already been discussed.

4. AMENITIES AT RECREATIONAL RESORTS
Questiommaire No. 3 Table VI
Only the first three choices of respondents were examined.
From these the order of importance could be determined
exactly, as recreationists usually have decided preferences
for only a very limited number of facilities and are usually
indifferent to those which do not interest them. DBecause
they are of no importance to them, those lower in the list
are usually listed at random with no regard to their impor-
tance.
TABLE VI: CHOICE OF AMENITIES AT RECREATIONAL

RESORTS

LAmenities Percentage of Choice

1 Grass and Shade 42%,

2  Playground for children ) 23%

’3 Availability of meals and refreshments 20%

4 Warm water swimming-pool 19%

15 “"Braaivleis' facilities 19%

j6 Cold water swimming-pool 16%

|7 Social facilities, sports facilities,

luxury accommodation and quali ty of
service 16%

Grass and shady irees was chosen by a very large majority
as the most important requisite. The choice of a play-

ground for children as second in importance also correlates
with the findings of Questionnaire 2, where ‘‘needs of
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children”” was placed second. The emphasis on this aspect
may be ascribed to the fact that it was primarily families
with children that retumed the questionnaires. The availa-
bility of meals and/or refreshments, warm and cold water
swimming-pools and “‘braaivleis™ facilities are also ranked
high in the list of priorities :
Aspects such as social and sports facilities do not appear
lu be of great mmportance to the average Pietersburg family.
This point also stresses the finding in the previous que-
stionnaire. (No. 2) viz.. that highly-developed resorts are
not the most popular.
C. CONCLUSIONS
The type of resorl in demand by the Pietersburg public can be
developed at very litile cost. As a matter of fact the natural
surroundings are suitable, but instead of utilising these, more
luxury resorts are steadily being established in the vicinity,
apparently without taking into consideration the preferences of
the public. A possible reason for this is that there is little
financial gain in providing the public with partially-developed
resorts where natural swroundings play an important part. [t
could prove to be a solution if farmers were encouraged to throw
open their farms (or portions thereof) to the public for a small
fee. This is a popular practice in the U.S.A. where farmers (in
California) and even private companies are finding that opening
their lands for recreation purposes yields a wmuch higher cash
return: than can ever be derived from their farming activities.
Some farmers, by applying wild-life conservation and stocking
their property with game, and their waters with {ish, have de-
veloped thelr fwms specifically for hunting and fishing (Hey,
1958, 15).
It is evident from this survey that for the Pietersburg public, as
for that of the U.S.A., ... *‘simple activities are most popular ....
This is generally true regardless of income, education, age or
occupation’” (ORRRC 1962, 3). The exploitation of nature in the
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